General Website Checklist

Start with Smart Keyword Research

Discover and Cluster: Begin by identifying keywords that
resonate with your services and audience. Tools like SEM-
rush or Ahrefs are invaluable for uncovering user intent and
clustering similar keywords, ensuring you address the full
spectrum of potential customer inquiries.

Craft Your Website Architecture Intelligently

Blueprint with Intent: Use your keyword research to

structure your website, ensuring each page is built with

a clear purpose based on the user intent behind the associated keyword. This strategic approach not
only enhances user experience but also bolsters your SEO efforts.

Design Pages and Blogs with Purpose

Engage Above the Fold: Place compelling headlines and clear calls to action (CTAs) prominently
above the fold to grab attention and guide visitors towards taking action.

Build Trust with Reviews: Incorporate customer testimonials and reviews to establish credibility and
build trust with prospective clients.

Visual Engagement: Embed videos to provide interactive
and engaging content that explains your services or
showcases your team and company culture.

Address Common Queries: Include a FAQ section

to answer common questions, providing valuable
information that enhances user experience and positions
you as a knowledgeable industry leader.

Highlight Your Team: Showcasing your team adds a
personal touch, making your company more relatable and
trustworthy.

Clarify Your Unique Selling Points (USPs): Clearly communicate what sets you apart from
competitors, focusing on benefits that matter most to your clients.



Ensure Consistent Local Presence

NAP Consistency: Make sure your Name, Address, and Phone number (NAP) are consistent across
your website and all online listings to improve local search rankings.

Embedded Maps: Utilize embedded maps on your contact page to make it easier for customers to
find your physical location, enhancing user experience and local SEO.

On-Page SEO Tactics

Keyword Optimization: Naturally incorporate your main
keyword in the first 100-200 words of your content to
signal its relevance to search engines.

Metadata Matters: Optimize your title tags (60 Character
Limit), meta descriptions (160 character limit) with targeted
keywords to improve visibility and click-through rates.

Headings: Having headings fall sequentially to help tell
the story of your page sprinkled lightly with keywords.

Image Optimization: Use descriptive, keyword-rich file names and alt text for images to boost SEO
while making your site more accessible.

Keyword Clustering: Avoid keyword stuffing by spreading related keywords throughout your content,
ensuring a natural and informative reading experience.

Schema Markup: Implement local business schema to provide search engines with detailed
information about your business, improving local search visibility.

Mobile-Friendly Design: With the majority of internet
browsing now on mobile devices, ensuring your website is
mobile-friendly is non-negotiable.

Content Is King: Ultimately, high-quality, informative
content that speaks directly to your audience’s needs and
questions is what will set you apart and drive traffic and
conversions.



